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Vision for Oregon 

1. STRONG ECONOMY WITH A STRONG MIDDLE CLASS  

2. WELL-EDUCATED PEOPLE WITH ACCESS TO QUALITY EDUCAT  

3. HEALTHY PEOPLE AND ACCESS TO QUALITY HEALTH C   

 4. SAFE COMMUNITIES AND JUST INCARCERATION POLICIES  

5. GREAT PLACE TO LIVE 



Oregon Exceeding Jobs Goals 

Source: FRED, Federal Reserve Economic Data, Accessed October 2016 
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State Revenues Up 40% Since 2009-2011 

2009-11 Revenue: 
$12,520 

2015-17 Revenue: 
$17,960 
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Oregon Making Big Gains in K-12 Spending 
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Expenditures Growing Faster than Revenues  

OBC/ECONorthwest Analysis of Oregon General Fund 
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Revenue vs. PERS and Medicaid Growth 

OBC/ECONorthwest Analysis of Oregon General Fund 

Medicaid 
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Medicaid + PERS Consuming Growing Share of Budget 

OBC/ECONorthwest Analysis of Oregon General Fund 
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A Path Forward   

Economic Growth 
 
Cost/Spending Reform 

 
 Tax Reform 
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A Path Forward   

Economic Growth 
 
Cost/Spending Reform 

 
 Tax Reform 
 
 

 



Grow the Economy  

 Transportation 
  
Research and Development 
 
Do No Harm 
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Revenue vs. PERS and Medicaid Growth 

OBC/ECONorthwest Analysis of Oregon General Fund 

Medicaid 
+134% 

PERS 
+140% 

General/Lottery Fund 
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Redirecting IAP 
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6% 18% 

Current Employer Rate Employee 
Contribution 

 



Redirecting IAP 

  

6%  

Shared responsibility 

IAP 

6% 18% 

Current Employer Rate Employee 
Contribution 

 

IAP 

6% 
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Adequacy 



Adequacy 

Source: Urban-Brookings Tax Policy Center  
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Adequacy 

Source: Urban-Brookings Tax Policy Center  
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Adequacy 

Source: Urban-Brookings Tax Policy Center  
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Adequacy 

Source: Urban-Brookings Tax Policy Center  
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Adequacy 

Source: Urban-Brookings Tax Policy Center  
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Stability 





Equity 



Shares of Family Income Spent on Taxes, Oregon 2015  

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

Lowest
20%

Second
20%

Middle
20%

Fourth
20%

Next
15%

Next
4%

Top 1%

Shares of Family Income Spent on 
Taxes, Oregon 2015  

Source: ITEP 



Shares of Family Income Spent on Taxes, Oregon 2015 

Source: ITEP 
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2016 State Business Tax Burden Rankings 

Source: Our Oregon 



State and Local Business Taxes As a Share of the Economy  
FY 2014 

Source: : COST/EY October 2015 
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State and Local Business Taxes as a Share of the Economy  
FY 2014 

Source: : COST/EY October 2015 

0.0%

1.0%

2.0%

3.0%

4.0%

5.0%

Oregon U.S.

Sales taxes 

Corporate 
income 
 
S-Corp income 
 
Property 
 
Unemployment 
 
Excise 
 
Licenses 



ADAM DAVIS 
PARTNER, DHM RESEARCH 







Economy and jobs   
Government spending & taxation  
Education    

 
=   

Directly Relate To The Oregon Business 
Plan 

What is the most important issue you want your local and  
state government officials to do something about?  

Top 3 Response Categories:  

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



Grow the Economy 

Anxiety about the economy 
One of top 3 issues 
Not all Oregonians connect the importance of a good economy 

to having what they value about living in Oregon and the public 
services they consider most important  
 They want economic growth that doesn’t jeopardize 

environmental quality 
 They strongly support helping small businesses grow and 

boosting job training and workforce development 
 
 
 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



About it being desirable to build and communicate  
a pro-business attitude in local and state governments 

Agreement 

56% 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 

Slowing Costs and Tying Spending to Outcomes 

 Low awareness and knowledge levels about the ABC’s of 
government, including public finance 
One of top 3 issues 
Strongly feel that government is wasteful and inefficient 
Public records access, independent audits, baseline/benchmark 

evaluations of government performance all supported 
 
 



Agreement 

About government being wasteful and inefficient with 
our taxes and cannot be trusted to make good 

decisions   

64% 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



Taxes 

Again, low awareness 
Not against taxes per se 
Support tax reform but no agreement on type of reform 
Do not support more taxes to pay for general services 
Qualified willingness pay more for emergency services, 

education (K-12 and job training and workforce development), 
services for low income children and seniors, transportation 
improvements, and protection of water and air quality 
Believe large businesses can afford to pay more 

 
 
 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



Agreement 

About our tax system being unfair 

63% 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 



Agreement 

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016 
 

About our tax system needing to be changed 

64% 



Moving Forward 

Voter support for new revenue depends on  
them believing a proposal is: 
 Tied very specifically to things they want like education and 

workforce training, services for low-income individuals, 
transportation, etc.   
Government is more efficient and less costly (e.g. PERS) 
 The proposal is fair (e.g. includes taxes on larger businesses) 

 



A Path Forward   

Economic Growth 
 
Cost/Spending Reform 

 
 Tax Reform 
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4Ps 



4P: Is This the Right Framework? 

93% 
Agree 



Top Issues to Address 

Quality K-12 Education 
 
Career and Technical Education 

and Training 
 
 Job Applicants with “Soft Skills” 

 
Management Talent 

 
Regulation 

 

Entrepreneurial Support 
 
 Infrastructure  

 
Housing Access and 

Affordability  
 
 Taxes 

 
Health Care Costs  






	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Vision for Oregon
	Oregon Exceeding Jobs Goals
	State Revenues Up 40% Since 2009-2011
	Oregon Making Big Gains in K-12 Spending
	Expenditures Growing Faster than Revenues	
	Revenue vs. PERS and Medicaid Growth
	Medicaid + PERS Consuming Growing Share of Budget
	A Path Forward		
	Slide Number 15
	Slide Number 16
	Slide Number 17
	A Path Forward		
	Grow the Economy 
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Revenue vs. PERS and Medicaid Growth
	Redirecting IAP
	Redirecting IAP
	Slide Number 28
	Slide Number 29
	Adequacy
	Adequacy
	Adequacy
	Adequacy
	Adequacy
	Adequacy
	Stability
	Slide Number 37
	Equity
	Shares of Family Income Spent on Taxes, Oregon 2015 
	Shares of Family Income Spent on Taxes, Oregon 2015
	2016 State Business Tax Burden Rankings
	State and Local Business Taxes As a Share of the Economy �FY 2014
	State and Local Business Taxes as a Share of the Economy �FY 2014
	Slide Number 45
	Slide Number 46
	Slide Number 47
	What is the most important issue you want your local and �state government officials to do something about? 
	Grow the Economy
	Agreement
	Slowing Costs and Tying Spending to Outcomes
	Agreement
	Taxes
	Agreement
	Agreement
	Moving Forward
	A Path Forward		
	Slide Number 58
	Slide Number 59
	Slide Number 60
	Slide Number 61
	Slide Number 62
	Slide Number 63
	Slide Number 64
	Slide Number 65
	Slide Number 66
	Slide Number 67
	Slide Number 68
	Slide Number 69
	Slide Number 70
	Slide Number 71
	Slide Number 72
	Slide Number 73
	Slide Number 74
	Slide Number 75
	Slide Number 76
	Slide Number 77
	Slide Number 78
	4P: Is This the Right Framework?
	Top Issues to Address
	Slide Number 81
	Slide Number 82

