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Vision for Oregon

1 « STRONG ECONOMY WITH A STRONG MIDDLE CLASS

2 « WELL-EDUCATED PEOPLE WITH ACCESS TO QUALITY EDUCAT
3 « HEALTHY PEOPLE AND ACCESS TO QUALITY HEALTH ¢
4 « SAFE COMMUNITIES AND JUST INCARCERATION POLICIES

5 « GREAT PLACE TO LIVE



Oregon Exceeding Jobs Goals

Cumulative change in Nonfarm Employment
Since 01/11 (000s)
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Source: FRED, Federal Reserve Economic Data, Accessed October 2016



State Revenues Up 40% Since 2009-20%

Change in General Fund Revenue
2009-11 to 2015-17, Unadjusted for Inflation
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Oregon Making Big Gains in K-12 Spenc

Dollars per Student and National Ranking
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Expenditures Growing Faster than Revenues

Projected Growth of State Government Expenditures Vs. Revenues
(millions)
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Revenue vs. PERS and Medicaid Growt

Growth of Primary Cost Drivers Through 2023-25
Indexed to 2015-17 Values
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Medicaid + PERS Consuming Growing Share of B

Growth of Medicaid and PERS,
Expressed as a Share of Projected GF/LF Expenditures
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A Path Forward

= Economic Growth

= Cost/Spending Reform

= Tax Reform
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A Path Forward

= Economic Growth

= Cost/Spending Reform

= Tax Reform



Grow the Economy

= Transportation

= Research and Development

= Do NO Harm
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Revenue vs. PERS and Medicaid Growt

Growth of Primary Cost Drivers Through 2023-25
Indexed to 2015-17 Values
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Redirecting IAP

Current Employer Rate Future Employer Employee
Rate Increase Contribution




Redirecting IAP

Current Employer Rate Shared responsibility Employee
Contribution
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Adequacy



Adequacy
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Adequacy
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Oregon Revenue as a Share of Personal Income
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Adequacy
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Stability
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Shares of Family Income Spent on Taxes, Oregon 20
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Shares of Family Income Spent on Taxes, Oregon 20
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2016 State Business Tax Burden Ranking

Business taxes as a share of pre-tax operating surplus (%)

Anderson Economic Group
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State and Local Business Taxes As a Share of the Econg

FY 2014

5.0%
4.5%
4.0%
3.5%
3.0%
2.5%
2.0%
1.5%
1.0%
0.5%
0.0%

Oregon

Corporate
income

S-Corp income
Property

Unemployment

Excise

Licenses

Source: : COST/EY October 2015



State and Local Business Taxes as a Share of the Econg

FY 2014
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What is the most important iIssue you want your local anc

state government officials to do something about?

Top 3 Response Categories:
Economy and jobs

Government spending & taxation
Education

Directly Relate To The Oregon Business
Plan

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



Grow the Economy

= Anxiety about the economy
= One of top 3 issues

= Not all Oregonians connect the importance of a good economy
to having what they value about living in Oregon and the public
services they consider most important

= They want economic growth that doesn’t jeopardize
environmental quality

= They strongly support helping small businesses grow and
boosting job training and workforce development

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



About it being desirable to build and communicate
a pro-business attitude in local and state governments

56%

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



Slowing Costs and Tying Spending to Outt

= Low awareness and knowledge levels about the ABC’s of
government, including public finance

= One of top 3 issues
= Strongly feel that government is wasteful and inefficient

= Public records access, independent audits, baseline/benchmark
evaluations of government performance all supported

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



About government being wasteful and inefficient with
our taxes and cannot be trusted to make good
decisions

64%

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



Taxes

= Again, low awareness

= Not against taxes per se

= Support tax reform but no agreement on type of reform
= Do not support more taxes to pay for general services

= Qualified willingness pay more for emergency services,
education (K-12 and job training and workforce development),
services for low income children and seniors, transportation
Improvements, and protection of water and air quality

= Believe large businesses can afford to pay more

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



About our tax system being unfair

63%

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



About our tax system needing to be changed

64%

DHM RESEARCH | OREGON LEADERSHIP SUMMIT | DECEMBER 2016



Moving Forward

Voter support for new revenue depends on
them believing a proposal is:

= Tied very specifically to things they want like education and
workforce training, services for low-income individuals,
transportation, etc.

= Government is more efficient and less costly (e.g. PERS)
= The proposal is fair (e.g. includes taxes on larger businesses)



A Path Forward

= Economic Growth

= Cost/Spending Reform

= Tax Reform
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LEEANN LARSEN

BEAVERTON SCHOOL DISTRICT BOARD OF DIRECTORS

DEANNA PALM

PORTLAND COMMUNITY COLLEGE BOARD OF DIRECTORS
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REPRESENTATIVE MIKE MCLANE

HOUSE REPUBLICAN LEADER
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SENATOR PETER COURTNEY

SENATE PRESIDENT

SENATOR RICHARD DEVLIN

SENATE WAYS AND MEANS CO-CHAIR
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REPRESENTATIVE TINA KOTEK

SPEAKER OF THE HOUSE
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U.S. SENATOR RON WYDEN
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GOVERNOR KATE BROWN
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CHRIS HARDER

BUSINESS OREGON DIRECTOR

ADRIAN ALLEN

CO-FOUNDER OF THE ADVANCED MANUFACTURING RESEARCH CENTER

PETE HOFFMAN

BOEING VICE PRESIDENT OF INTELLECTUAL PROPERTY MANAGEMENT

MARK MITSUI

PORTLAND COMMUNITY COLLEGE PRESIDENT

SENATOR BETSY JOHNSON
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4P: Is This the Right Framework?




Top Issues to Address

= Quality K-12 Education

= Career and Technical Education
and Training

= Job Applicants with “Soft Skills”

= Management Talent

* Regulation

= Entrepreneurial Support

= Infrastructure

= Housing Access and
Affordability

= Taxes

= Health Care Costs
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